How to feed the planet

without destroying it?
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High value agriculture

Higher

HVA emphasizes crops and products that command higher market prices

economics due to factors like unique characteristics, nutritional value, or high demand.

returns

HVA can be implemented in High_va[ue Market-

a way that minimizes Sustainability oriented

agriCUlture approach

environmental impact and
promotes resource

efficiency.

- . Technological
HVA often utilizes advanced technologies like
integration

biotechnology, precision agriculture, and

renewable energy to optimize production and

2025 resource utilization. 01123436

It involves understanding market trends and
consumer preferences to select and cultivate

products that have strong demand.

Examples:

High-value crops include specialized fruits (e.g.,
berries, avocados), vegetables, medicinal plants,
and herbs. Livestock products like dairy, poultry,
and meat, as well as aquaculture products like
shrimp and fish, also fall under HVA. 3
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Next generation of food
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Consumer Preferences,
Food Marketing & Branding



Consumer Preferences, Food Marketing & Branding

Consumer Health & Personalised nutrition
Preferences Sustainability & Ethical consumption

Experience & Novelty

Food Hyper personalization

marketing & Optimize for efficiency

branding
Digital, data & sustainability
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Innovation & Technology
Adoption



Innovation & Technology

Adoption

®* Hydroponics & Aeroponics

® Vertical Farming
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Carbon Footprint

and Environmental Issues
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