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What are the Ca US@S of
agricultural marketing problems .
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Why do we focus on 7
agricultural market system .
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The goals of agricultural market analysis?
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Three components to analyse the system of

agricultural market?
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(You can be exposed to new things, but your core interests won’t really change.)
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NV 19Ls110a Fixed mindset
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PDCA cycle

1. Plan: Identify problem
4. Act: Institutionalise and develop plan for

improvement; continue cycle ACt P la N improvement

Check Do

3. Check: Assess plan; is it 2. Do: Implement plan

working on a test basis
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2.1.1 nsAnentiinIsnae (Functional Approach)
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2.1.2 nsAnwInIgaa1UU(Institutional approach)
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(Facilitative organisations)
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2.1.3 nsAnuduALnazage (Commodity Approach)
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(Marketing Structure-Conduct-Performance approach)
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(Marketing Structure-Conduct-Performance approach)
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1) lasedsn9emanm (Market structure)

Note:
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(Perfect competition)
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(Monopsony) (Monopolistic competition)
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(Monopoly) (Monopsonistic competition)
nARRTRTBYIY naRRY eI
(Oligopsonistic competition) (Oligopolistic competition)
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2) weRnssunann (Market conduct)
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3) Han13ALUSIU (Market performance)
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