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What are the Ca USGS of
agricultural marketing problems .
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Why do we focus on 7
agricultural market system
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The goals of agricultural market analysis?
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Three components to analyse the system of

agricultural market?
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(You can be exposed to new things, but your core interests won’t really change.)
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N1 1951100 Fixed mindset
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PDCA cycle

1. Plan: Identify problem
4. Act: Institutionalise and develop plan for

improvement; continue cycle Act P la N improvement

Check Do

3. Check: Assess plan; is it 2. Do: Implement plan

working on a test basis
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2.1.1 MsAnewtifinismann (Functional Approach)
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2.1.2 n1sAnwInIaa1UU(Institutional approach)
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(Facilitative organisations)
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2.1.3 nsAnuduALnazage (Commodity Approach)
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2.1.4 MSANWILATIESIY WOANTTULASHNANITANUUIIUVDINATA

(Marketing Structure-Conduct-Performance approach)
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(Marketing Structure-Conduct-Performance approach)
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1) lasedas1amann (Market structure)

Note:
= v a 1'%
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2) weRnssunann (Market conduct)

WeRNIIUYBMUIEgINIUNMIAILiugsna FaluiFasvasmsnmuauleute wiunagns nsangulaway

ee

nsdemnunagnsiuly neduntsivuesian anvazvadudiuasidsagudedu agrelsnanu wide

= QS a

§InavzdingAnssuagnelsganvuativaninavadlaseaiimaia

K1)

ngLnaue (criteria) NluNsBSUIENGANTIUMUIETIND WammuasAuAIIUL

UsgavSnmmarsegiavemann fie  1.AvmEdaszlunisinuasia

2. ANUNISUYITU

3. ANURIFUAT

2025 01123436

22



3) Han13ALlueIuL (Market performance)
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2.2 YUY lUNISANEISDIUAAA

Step 1 Step 2 Step 3 Step 4 Step 5 Step 6 Step 7
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Wa11351872%1 (Course description)

“@nvnvasiyninaluvesdudunens n1satassityninisnaindudiinens uwulde
Wosdulunsimuaulsuten1snaanens naiauazn1snaindudinens nannsinse
134199 Un1uLazlgAMA1 N1TILATISHANINLINGDNVBITINUAYAT NUUIBLaZITTEY
nséndudunens Ussiiuiiiatuluyuaesduilnauazuualduvasian annudaudsluuiun
AN3FANENT LATEFNILELNITANTUANEAT NsAansalluauIAndInTuiuAnyasing”

“Causes of general problems in agricultural products. Analysis of marketing problems in agricultural products. Basic concepts in determining agricultural marketing policy.
Market and marketing of agricultural products. Principles of supply chain and value chain analysis. Analysis of agribusiness environment. Laws and regulations for trade in

agricultural products. Emerging issues from consumer perspective and global trends. Conflicts in context of geopolitics, economics and agricultural trade. Thai agricultural

strategic foresight.”
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