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Supply chain concept U @%:gggmz

Business

Collector/Asse Retail/

Input providers . Producers

»

. Wholesalers
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Physical flows

< Financial flows
< Information flows >

Agribusiness
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guslnacainase:ls (What consumer want) U Zzm—"

. Jargouda (Fresh snakehead fish):

. Uanrgouudssu (Ready to cook):
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Rice seed RICE STRUCTURE VALUE CREATION CONCEPT

T E'aEa®) (Rice Germ)

——— HLGEN (Rice Husk) Health, Beauty, Medicine

)| =3r:a%) (Rice Bran)

\ Rice straw

FRoy

WERTRS) (Rice Grain) | .
e & 08 Sram Waste Bran Rice Protein Rice Albumin
Hydrolysate
.u':‘éév
e Superfood, Cosmetic,
Supplement
. ,-.‘,N ! ~
Y @& i
Rice Grain Rice with Bran Rice Red Yeast Rice Lovastatin
Warkshop on Dypital Agribsringas 24-29 June 2018 Ulsashoatar, Mongpodia THAILAND ; o c )
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®* New value creation by crossing industry business

* Create more competitive advantages (advance research) Beauty clini

*  Shift to the high value product business (Health & beauty Media / Advertisement

Super food
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Marketing means ...

different things to different people

(Kohls and UhL, 2002)
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Target Marketing Process

£)+(©)~+(2)

Market Market Positioning
Segmentation Targeting
naswuJdsuwuisnisaaia nauwhnuie q08uzoiuusud
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. Fumoadsroniaazlutmun: How to segment your target market
dmsunnau | [

N _ . . Geographic Consider, region, size of area, population, climate/weather
=> C’IQJUS:[UU[JHHWUOJH‘,ﬂﬂ"lll(’la::

ﬂE!U:)‘IF!Uh"l:ﬂ‘IU‘IUhSO'[U Consider age, gender, occupation, household size, income,

Demographic
ke life cycle state, religion, education, marital Status

. anAudaznauizintuauoaly
Injounu

Consider decision-making patterns, patterns of use, price

Behavioral e
sensitivity, brand loyalty

=> MN1SOa101N3UINAINESI
yan1lhisuInnga => nagns
n1snaln

Psychographic Consider values, beliefs, lifestyle
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Positioning wusudiianlautu
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smnmng Limotons
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“Wowaniuusud Cafe Amazon AtuAafJo:lsUd” U L somcum e
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Ju Jan. =63k tAsaJaudu WNIKUog
. - Premium
A1staund aveo: Jrowgou F0UI=WN a4y

Convenience

1)

Coffee World

truecoffee

Modern

Modern Natural environment environment

environment environment

OIS

Coffec World

truecoffee
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Price | L) | Customercost | == N
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AN
LANADENE
wusudanmsisdisagllummaln fy NMNWannmuw “Nestisane” Js:InFi Serum NNaNSANNNNIIHOUULALNI
JasoTmSWUWaIMKawyaI U sulnlids MuhnnMngaiwaomuwi
Story ¥93023000U AUNYDIDKIS - o s s
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WSDUMWIINY2JIGNS https://mstore-mfu.com/
Cr. LW"U{J:ﬂ Netisane Cascara Tea

auction.co.kr



https://mstore-mfu.com/
https://mstore-mfu.com/

INNOUATION
CONTEST

KASETSART UNIVERSITY

U AGRICULTURAL AND
l " RESOURCE ECONOMICS

“UJnognnula Ju doJgu”
“Aulunla WalsaAuLbyd”

“vonlagWuglososngn @ @
uaunagotduana:”

“Unuunuuaroudassoy @ Wuwustagonlunaau sagt wWsyonauinnugudu

Jm'l

Mgoandoianndonnoddn: ardonrnarvan Adinnuwalaogasituglunasd”




@2023

WodlKaavnav
wWaanuw

Unaukau
awd

say KU
Wauiu

U

INNOUATION
CONTEST

oNea:
wWaankn

sawsglaunu
Aaudwilsen

Wwauas 2

nsodv noau

NV,
AGRICULTURAL AND
RESOURCE ECONOMICS
KASETSART UNIVERSITY




INNOUATION
CONTEST

(U . AGRICULTURAL AND
l i RESOURCE ECONOMICS

KASETSART UNIVERSITY

vaanou? (Product)
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The price is the amount of money

your target market is willing to pay

for your product.
AIUADINS

WLFAY

N1SAISIAN...§SNA0DY
s AaaFuli13:913UKUI
» vannturiogils lay

et B WAISTUIATUNIWLAZSIAN
T — S:AUNISI1IAIULKUI
ajulau isalsd wn e ewa s
vaanaun laun

EB1,690.00

L ANADENE

RED RICE
[SgunuuLaQn
N1




(- | (U AGRICULTURAL AND
L

NNOUATION RESOURCE ECONOMICS
N1SA07 KUY (Place

* AINSSUNIINISAaIOWaLAADUENYUAONTUN

Er MEQ @

Traditional

The good, old-fashioned Online shopping has Various, disconnected An integrated, seamless
bricks and mortar store skyrocketed in recent years channels for customers to experience across multiple
use independently devices and touchpoints
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— ) INNOUATION
nsdJldsumsaana (Promotion)
* nislouyoun (Advertising) IRORECT . o 5 :

e . g , AIsSNUIUaNNUS=91dUAIH

L - e ] — - vl

n‘ISUS-Zf'IHUWUS [PUblIC relatlon] ARlUaoaNIR:=NUDEIS) ISTARUATAIED
* MsdJEasuni1sve (Sales promotion) - Uiy
* nmiszrelasldwininueie (Personal selling) ua: Susannc S sosen P o
* nisanaraniiasd (Direct marketing) ' &

Lt o 3 a . . - © gy Tndo ’qmuatm

ausalannassaunuiwen3lwguwsgayad1asand« Uy ~
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Q@ 4
w aunfnilnuoa g "g TatnASoBoIs

[nsaasiawudiunitinisaaia (Marketing

Infrastructure)
®* \Website ® Social media
* Blog * Podcasts
* Report * SMS
* Email * Tudas

www.nuatair.com

*  OKUIYYD e [Unnw@yualruanulo




ﬁ'nmsnamaeiulstﬁldﬁauq'mnuuUannG*mawlfJuuWuﬁauU

ATION
--...EST

COLD PROSPECTS CUSTOMERS RAVING FANS

e0o
+
a 1)
DA<

Capture Leads Convert Sales Upsell

®© VY ®O 0@

Attract Interest Murture Leads Deliver & Wow Get Referrals
(Market, Messags, Media)

-

Front End Back End

‘Your goal ks to break even on customer acquisition costs This is where tha resl money is mads
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My 1-Page Marketing Plan

Y2JUDIM
. v @ = E
THE 1-PAGE neg13lstrdusinasinuazdulatsn eIt 2 Gonuiy s dowmumsiinty
MARKET'NG o y v L HERLS R nauvidiku1e
™ 1. nauwnuie (My Target Market) R
PLAN - o, .[ e ] o
St 2. donnwdunguithrie (My Message to My Target Market) NS || S
GET NEW CUSTOMERS, . . ) s -,
MAKE MORE MONEY, 3. gaamimsiadinavnuig (The Media | Will Use to Reach My Target B
AND STANDOUT T T
FROM THE CROWD Ma rket] ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
ALLAN DIB | e e
R i

fiun: Allan, Dib (2018) N N
wlaidulnelng Teerut nogJlsiHgusinagouua:godunizaaisinsiusn
vannaruemol (2019) 4. \Rutiadaula (My Lead Capture System)

5. WuWwnnaudaula (My Lead Nurturing System)

6. nagnsuan1sy1e (My Sales Conversion Strategy)

32J1al > s ol ai
. . N . - o \ 7.U0£JU5=3U‘mst’ 8. JWU%Gﬁ’]ﬁ\)ﬁSGt 9. 0"0msua:n§:ciu

negllslnanAdouu Fodunwoasiluds:ir uazuonie B ff??f’f‘f?f?f‘ff 7777777777777 Ry |l

7. vauUszaumistiszaulaniranm (How | deliver a world class experience)

8. IWuyaAnaandwaasanAlidouusud (How | Increase Customer Lifetime

Value)

9. Janisuazns=aunisuanco (How | Orchestrate and Stimulate Refterrals]

g uwanna Sayruamya 4
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marketing session
huda:nduidenuannturinesnnweuun 1 waasicur 31n value chain

AldNAANSsUNaU 1 wds MuoumsaalndaiiEuusn muuudAa The
1-page marketing plan

@ = E

1 ﬂE:iUlU']HU']EJ 1. nduidakue 2. J9ADWAY 3. 2UN1VNISITIAD

. ’ ’ navitkue nauvidikue
2. 6aﬂ:)']uﬁjna'mfhnma S | 1
3. 66Jﬂ’]Jﬂ'\Slﬁ’]ﬁJﬂE’iUlU’]HU’]U e
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https://www.britannica.com/dictionary/merchant
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