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To understand the major business
functions/activities
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To understand the management of
various business functions/activities

To be able to apply knowledge with
daily life and work in the future
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information systems)
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Coconut Wrapping
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Coconut Water

Coconut Water
Frozen Pack

Coconut Jelly

Coconut Meat
Frozen Pack
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”Money itself doesn’t Think about the last time you were

really happy.
make you happy i * Where were you?
what makes a person * Who were you with?
happy is what is done * What were you doing?

* Was consumption involved?
Do you agree or disagree with what
Daniel Gilbert says?

with the money.”

...Daniel Gilbert
Author of Stumbling on Happiness
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Schiffman and Wisenblit Model (2014)

Input Process Output
External influences Consumer Decision Making . Post-decision behaviour :
1Fir||;1’deatrketing Efforts S No Purchace
. Produc i :
2. Promotion Need Recognition Psychological field : J, :
3. Price ‘ 1. Motivation " E
4. Channels of distraction 0 2. Perception | Post-purchase :
Pre-purchase 3. Personality 0: evaluation :
Sociocultural Environment search 4. Attitudes : i :
;' ;i;glgnce groups T E Re-Purchase NO Re-Purchase E
3. Noncommercial sources Evaluation of Learning ' J, :
4. gDCIaI S alternatives ’ Knowledge| « | Trust and Loyalty :
5. Culture and subculture Experience e :

Motivation = Drive (Fullfill Needs)
Perception = Image in mind
Learning = Knowledge
Personality = Habit

Attitudes = Like or dislike
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NOVHNITUNINTLRBVBIUIANTSH (Diffusion of Innovation)

E Mainstream Market >

<«—— Early Market >

Key man

Visionaries Pragmatists Conservatives

Tech enthusiasts Skeptics

Innovator  Early Adopters Early Majority Late Majority Laggards
nfjuﬁéj'llnﬁ'v T NP ﬂﬁuﬁﬁQﬁM’\f']ﬂumuﬁxﬂn ﬂﬁuﬁiﬁtﬁﬂqunnuﬁu1ﬁ ﬂfjuaq%‘ﬂfﬁﬂn
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bﬁi Psychological m

e Culture e Family e Age e Motivation e Personal
e Subculture e Reference e Income e Perception income
e Social class e Role and e Occupation e Learning * Family
status e Lifestyle e Beliefs income
e Personality e Attitudes * Income

expectations
e Liquid assets

e Government
Policy
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Evaluating

Implementing
[Acting

A Planning
Thinking
I Awareness
Identification

Need | and Purchase i

purchase

recognition evaluation of decision bahaui
alternatives enaviour
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e Production e Customer e Emotion e Disruption
* Price e Cost e Experience e Digitalization
e Place e Convenience e Exclusivity e De-silotage

e Promotion e Communication e Engagement e Diffusion
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‘19] 'ilnﬂ 2/2566 wul 2562 Wl 2563 wU 2564 Wl 2565 WU 6 IRBU2566

- ar o
TIATUNTILU U JUN

31 8.A. 2562 31 B.A. 2563 31 8.n. 2564 31 B.A. 2565 30 DLy, 2566
GryBntanasiufidAny
."’ i Aundwdsay 375,617.45 523,354.33 931,892.56 924,061.49 892,007.20
ELEVEN 1 wildusau 267,249.66 411,759.30 639,085.34 633,760.19 600,174.11
®

i druvesdifionu 93,738.86 96,758.74 104,134.13 100,724.20 102,228.62
A1 yaduilEendhsudn 8,983.10 8,983.10 8,983.10 8,983.10 8,983.10
I sldsam 571,006.48 546,364.02 587,189.76 852,605.22 454,021.60
At sials (wiavu) 9anfenssudy 103.58 162.56 6,895.02 822.11 694.49
it Anlsami 22,343.08 16,102.42 12,985.48 13,271.71 8,561.18
i sinlssiediu (um) 2.38 1.68 1.33 1.39 0.93

dnsidountanisiuidrAny

a [ o JA 1 L%
AUNTNE = UUAU + FIUTBDILANUDY i ROA (%) 8.94 6.18 3.47 3.98 4.47
W1 ROE (%) 25,02 16.91 12.93 12.96 14.84
AU
aunswe i Fmsainlsgms (%) 3.97 3.02 2.05 1.90 2.20
Anaiifdndy o fuil 30 6., 2562 30 6.A. 2563 306.0. 2564 306.A. 2565 11 .. 2566
80,000 un
s7A818M (Um) 72.25 58.25 59.00 68.25 61.50
?s NUUWA
‘ NUUIEB ?;E]]‘::J‘,ﬂq”)"'“‘”m‘“mm‘w 649,029.07 523,265.65 530,002.98 613,096.67 552,460.73
200,000 un 120,000 v SufivewsunsiiuilSATuonuAaniA 30 n.8. 2562 30 n.g. 2563 30 .. 2564 30n.8. 2565 30 0.6, 2566
nvMSs douyovivIyud i P/E (i) 29.87 27.99 53.78 36.41 35.93
) W1 P/BV (i) 7.35 5.62 5.52 6.22 5.40
Cr. https://www.mrlikestock.com/

i yaAiumratndseu (un) 9.83 10.36 10.69 10.98 11.38
i dnsrdmtutunanauunu (%) 1.66 2.15 1.53 0.88 1.22
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o =) %4 o a L% ~
IUNTT AMUIUNY (WUUIN) I8N UIULY (WUUIN) C?;LL
a o/ 1 nglla 1 YN %4
AUNINGY NUAULASHIUVDIN ORI U
Aunsnduyuioy 120,616.42 VHFUNUIYY 246,231.61
aunsndlavyuiey 811,155.79 wiaulinyuiey 366,005.26
GRIRIDNARRYAT 319,495.34
a v ¢ A 1 L= 4
SAUBUNTNE 931,772.21 Fuvildunardiuvesnaiuy 931,772.21
A79E19318N1TAUNTNE dageTeneuiiau A19819318N3EUVBE DB
°  FAumswdnyueu o wilAumyuieu *  YuSauNY
*  Ruan ©  GuiBuszerdunnanitunisiy *  nuaanzideu
©  gnuiinsdn © Wmilnedn *  dnuiuyafiuaday
*  FumAwrae « Jufifeimuathsznelunilsd *  fMlvazay
o Funindlunyuiou o wiaulivudey *  JnaTIN
*  Guyuluuivndey *  uq *  yudsewnunguIny
*  {ifu 91A1s wazgunsal o pifFumudya *  lulednass
*  Funinddnsnisly *  Ruusziumedng *  Juidesdvinianunradienu

fian: https://www.set.or.th/th/market/product/stock/quote/CPALL/financial-statement/latest/balance
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USEHN FW 99aa 91900 (NHIBN)
I 2565 — 9V 6 LADU 2568

wU 2565 U 2566 U 2567 U 6 170u/2567 U 6 Iiou/2568

318.A. 2565 31 5.A. 2566 31 8.A. 2567 30 U.9. 2567 30 0.9. 2568
Us:inniu JUsoU JUSOU JUSOU JUSOU JUSoU
s1wldainnisaiiugsio 829,098.78 895,280.95 958,997.82 475,263.03 494,663.26
sy 23,222.88 25,092.21 28,145.19 13,351.46 14,452.75
sl 852,605.22 920,841.35 987,734.48 488,950.85 509,430.22
AU 651,099.71 699,010.19 742,490.49 368,991.15 381,855.03
Arlddglunmsvguazuims 165,413.88 179,911.51 194,588.35 95,377.45 100,065.88
swduuuazanlidy 816,513.59 878,921.70 937,078.84 464,368.60 481,920.92
EBITDA 73,457.97 79,593.88 88,592.67 43,519.28 46,128.87
AndouuazArdias e 36,544.24 36,582.25 37,204.81 18,232.13 18,582.14
ls (@1enw) AeuduuM1anM sty uazastula 36,913.73 43,011.63 51,387.86 25,287.14 27,546.72
Als(vnnu)ans : dheuuiening 13,271.71 18,482.13 25,345.84 12,558.88 14,353.69
mlssavu (um) 1.39 2.01 2.77 1.37 1.57
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3. ROE (return on equity) (%)

4. ROA (return on asset) (%)

5. Total asset turnover

6. Gross profit margin (%) 8ns51n1ls
YUAY
7. EBIT margin (%) 8n351A1t531nn135
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8. Net profit Margin (%) 8n3n1lsgns

S
nliusIn / neviu

Aunwdnyuiieu / nlfunyuiey

q

Mlsans / daugdasiu

AlsnounaniUanazne / aunsnegsiu

s1ele / Aunsndsau
Alsaudu / srelaainnisvne
Mlsnaunanilanaznie / s1alasiu

Mlsgms / s1ldasiu

<11

> 1 W1

'
a A

g931n 84a

b
)}

g931n 84a

b
)]

9N P9n

b
2

9N P9n

b
)]

93N P9n

J
a

9N P9n

2

*Tun"15iWIguLIgUNaNTANINIUYRIEINA AITIATIHRINTIAIUN N NNTRUAUBARTINILLYRISINA TIuiugsAaiiaaeiu

@01999041

Suwanna Sayruamyat

AU UAIIINISEY
ausadneniiszezaula

uluasremlslanualvu

a [

funindifiegralfiianalsaualvu

s 1

funiwdnilegnaulitiaselauiniosy

wnesla

%4 1 1 ng
azvaunsauauA ldluniazIuvanIs
anduny wazdliiudsaduaunsaly
N15uY e TUVRIFINT

18



@01999041

NalUsznavunIsaIAa

USuN 3W 99aa 91N/ (UKIBU)

CPALL"

nUm s o i
P— PR | -
UI'UUI'I"I\]ﬂ"ISI\]Uné"IFI[U

Aunswdsu

Ao
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druvadfionu

3 =

' = o w
UBATVUNLIBNTITTUAT

s1wldsu

. a 4
fils (wenw) anfenssudu

Alsans

Alseariu (vm)

dnsrdountimsRunidiAry

ROA (%)

ROE (%)

dnsinlsans (%)

AnafiRdAay o TuR

F1e@1ga (Uw)

a@ﬁwé’nw%’wﬁmmm‘mmﬂ
(Auum)

SuRvesaumsiuRTEFuUouANETA

1 P/E (1v1)

P/BV (1411)

v ©oaa
yanuUNIUTRLY (Un)

1 gnsiaruEutdunanaulnu (%)

U 2564
31 5.A. 2564

931,892.56

639,085.34

104,134.13

8,983.10

587,189.76

6,895.02

12,985.48

1.33

3.47

12.93

2.05

30 8.A. 2564
59.00
530,002.98

30 N.&. 2564

53.78

5.52

10.69

U 2565
31 8.A. 2565

924,061.49

633,760.19

100,724.20

8,983.10

852,605.22

822.11

13,271.71

1.39

30 8.A. 2565
68.25
613,096.67

30 n.o. 2565

36.41

6.22

10.98

0.88

i 2566
31 5.A. 2566

926,491.19

624,896.08

110,995.45

8,983.10

920,841.35

1,001.98

18,482.13

2.01

28 8.A. 2566
56.00
503,053.68

30 n.¢8. 2566

31.20

4.71

11.89

1.34

U 2567
31 8.A. 2567

944,120.29

624,509.57

126,860.24

8,983.10

987,734.48

732.22

25,345.84

2.77

5.49

21.31

2.99

30 8.A. 2567
55.75
500,807.90

30n.v. 2567

21.16

4.18

13.33

1.79

NI
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Wi : Auum
U 6 IAoU2568

30 0.9. 2568

931,772.21
612,276.87
127,021.16
8,983.10
509,430.22
37.42
14,353.69

1.57

01 n.9. 2568
45.00

404,239.56
300.0. 2568

14.81
3.17

14.22
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MIS:

Analysis
> §

Information

Software

Evaluation
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