Course syllabus
First Semester, Academic year 2025
1. Faculty of Economics  Department of Agricultural and Resource Economics

2. Course No. 01119536 Economics of food consumption for Agricultural and food

Business
Class schedule Monday 1.00 P.M. — 4.00 P.M.
Classroom EC 5320

3. Course Description
Economic Theories of Food Consumption. Risk Preferences on Food Consumption.
Demand for Food Attributes. Effects of Food Consumption on Health. Bias in Decision Making
of Food Consumption. Effects of Ethical and Environmental Concepts on Food Consumption.
Consumption of Food Away from Home and Food at Home. Food Loss and Food Waste. Global
Food Policy. Food Policy in Thailand. Consumer Behaviour and Nudging Policy.
4. Objectives
4.1 Students can analyse changes in food consumer behaviour by applying behavioural
economic theory.
4.2 Students can analyse the impact of food consumption policies and measures on
consumers and producers from case studies.
5. Instructor
Assist. Prof. Dr. Suwanna Sayruamyat
6. Teaching method
Lectures, practice, group activities
7. Teaching materials
Power Point, Clips

8. Course outline

Week Content Activity
1 Ch 1 Economic Theories of Food Consumption Lesson plans and lectures
2 Ch 2 Risk Preferences on Food Consumption Lecture and discussion
3 Ch 3 Demand for Food Attributes. Lecture and discussion
4 Ch4 Effects of Food Consumption on Health Lecture and discussion
5 Chb5 Bias in Decision Making of Food Consumption Lecture and discussion




Week Content Activity
6 Ché Effects of Ethical and Environmental Concepts on Lecture and discussion
Food Consumption
7 Ch7 Consumption of Food Away from Home and Food Lecture and discussion
at Home
8 Ch8 Food Loss and Food Waste Lecture and discussion
9 Ch9 Food Policy Lecture and discussion
10 Ch10 Food Policy in Thailand Lecture and discussion
11 Ch11 Consumer Behaviour and Nudging Policy Lecture and discussion
12 Ch12 Research issues in economics of food Lecture and discussion
consumption and consumer behaviour
13 Individual project Individual presentation
14 Individual project Individual presentation
15 Individual project Individual presentation
9. Grading
Task Percentage
Midterm Examination 20
Final Examination 20
Individual report 30
Participation 30
Total 100
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12. Contact
Please contact via email: suwanna.s@ku.th
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(Assist. Prof. Dr.Suwanna Sayruamyat)

29 July 2025
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