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1. Students can analyse changes in food 

consumer behaviour by applying behavioural 

economic theory.

2. Students can analyse the impact of food 

consumption policies and measures on 

consumers and producers from case studies.

Objectives Course description

• Economic Theories of Food Consumption
• Risk Preferences on Food Consumption
• Demand for Food Attributes
• Effects of Food Consumption on Health
• Bias in Decision Making of Food Consumption
• Effects of Ethical and Environmental Concepts 

on Food Consumption
• Consumption of Food Away from Home and 

Food at Home
• Food Loss and Food Waste
• Food Policy
• Consumer Behaviour and Nudging Policy
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Assessment

Task Percentage

Midterm Examination 20

Final Examination 20

Individual report 30

Class Participation 30

Total 100

Individual report (30%):

• The essay based on a topic that word limited (< 

2,500 words – 20%. Submission in pdf version.

• Presentation – 5%

• Q&A – 5%
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Wall Street Journal
3.72M subscribers

How Starbucks Operates Like a Bank While Serving Coffee | The Economics Of | WSJ

https://www.youtube.com/c/wsj
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Why

food consumption
matter
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https://intelligence.weforum.org/topics/a1Gb00000015MIVEA2/key-
issues/a1Gb00000015QrIEAU?utm_source=Weforum&utm_medium=Topic
+page+TheBigPicture&utm_campaign=Weforum_Topicpage_UTMs 

https://intelligence.weforum.org/topics/a1Gb00000015MIVEA2

https://intelligence.weforum.org/topics/a1Gb00000015MIVEA2/key-issues/a1Gb00000015QrIEAU?utm_source=Weforum&utm_medium=Topic+page+TheBigPicture&utm_campaign=Weforum_Topicpage_UTMs
https://intelligence.weforum.org/topics/a1Gb00000015MIVEA2/key-issues/a1Gb00000015QrIEAU?utm_source=Weforum&utm_medium=Topic+page+TheBigPicture&utm_campaign=Weforum_Topicpage_UTMs
https://intelligence.weforum.org/topics/a1Gb00000015MIVEA2/key-issues/a1Gb00000015QrIEAU?utm_source=Weforum&utm_medium=Topic+page+TheBigPicture&utm_campaign=Weforum_Topicpage_UTMs
https://intelligence.weforum.org/topics/a1Gb00000015MIVEA2/key-issues/a1Gb00000015QrIEAU?utm_source=Weforum&utm_medium=Topic+page+TheBigPicture&utm_campaign=Weforum_Topicpage_UTMs


Suwanna Sayruamyat 01119563 Economics of Food Consumption for Agricultural and Food Business 7



Suwanna Sayruamyat 01119563 Economics of Food Consumption for Agricultural and Food Business 8

Overview of the food system

Source: Adapted from the Nourish Food System Map, www.nourishlife.org. Copyright WorldLink, all rights reserved.
Source: d’Angelo et al. (2020)

http://www.nourishlife.org/
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Behavioural economics and food consumption

Economics Psychology

Behavioural 
Economics

Application 
to 

eating behaviour

Individuals’ motivation 
to change lifestyle, 

belief and self-efficacy

Food price and 
household income on 

food consumption 
decision
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What do factors determine

Food consumption?
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Source: d’Angelo et al. (2020)

Overview of the food systems actors that the literature cites as 
important in shaping consumption practices in the UK

RAND Europe analysis
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Overview of the drivers of individual and social differences in food 
consumption

Source: d’Angelo et al. (2020)
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Conceptual 
framework 
illustrating the 
drivers of food 
consumption 
and their 
interaction

Source: d’Angelo et al. (2020)
RAND Europe analysis
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Overview of the 
strength of 
evidence on 
different drivers 
of trends and 
patterns in
consumer 
practices and 
preferences and 
their coverage in 
the literature

Source: d’Angelo et al. (2020)
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Determinants of food consumption
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Economics and the business cycle
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Note: Aggregated regional GDP figures are calculated using exchange rate-based rather than purchasing power parity (PPP) weights. 
Source: OECD/FAO (2025), ''OECD-FAO Agricultural Outlook'', OECD Agriculture statistics (database), http://data-explorer.oecd.org/s/1hc.
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Note: Values are measured at constant USD of the period 2014-16. 
Source: OECD/FAO (2025), ''OECD-FAO Agricultural Outlook'', OECD Agriculture statistics (database), http://data-explorer.oecd.org/s/1hc.
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Note: Estimates are based on historical food supply time series from the FAOSTAT Food Balance Sheets database which are extended with the Outlook database and adjusted to account for estimated distributional and household wastes. Products not covered in the Outlook are extended by trends. Staples 
include cereals, roots and tubers and pulses. Animal products include meat, dairy products (excluding butter), eggs and fish. Fats include butter and vegetable oil. Sweeteners include sugar and HFCS. The category 'Other' includes other crops and animal products. 
Source: OECD/FAO (2025), ''OECD-FAO Agricultural Outlook'', OECD Agriculture statistics (database), http://data-explorer.oecd.org/s/1hc.
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Note: Estimates are based on historical time series from the FAOSTAT Food Balance Sheets database which are extended with the Outlook database. The category 'Other animal products' includes 
sheep meat, eggs and other products not covered in the Outlook are extrapolated by trends. 
Source: OECD/FAO (2025), ''OECD-FAO Agricultural Outlook'', OECD Agriculture statistics (database), http://data-explorer.oecd.org/s/1hc.
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Notes: #numbers refer to country ranking in global production; percentages refer to the production share of countries in the base period. In the OECD-FAO Agricultural Outlook 2025-2034, biodiesel includes renewable diesel (also known as Hydrotreated Vegetable Oil or HVO), although these are different products. 
Source: OECD/FAO (2025), ''OECD-FAO Agricultural Outlook'', OECD Agriculture statistics (database), http://data-explorer.oecd.org/s/1hc.
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Note: Values are measured at constant USD of the period 2014-2016. 
Source: OECD/FAO (2025), ''OECD-FAO Agricultural Outlook'', OECD Agriculture statistics (database), http://data-explorer.oecd.org/s/1hc. 
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https://www.fao.org/interactive/hunger-map/en/ 

https://www.fao.org/interactive/hunger-map/en/
https://www.fao.org/interactive/hunger-map/en/
https://www.fao.org/interactive/hunger-map/en/
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World's Biggest Food Franchises (1950-2020)

Data Is Beautiful
101K subscribers
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What’s the future of food? | The Economist

The Economist
2.58M subscribers

https://youtu.be/U7qdDJt-I64
https://www.youtube.com/c/TheEconomist
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