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=

The industry’s buyer structure
The turnover of customers

The extent of product differentiation

The number of players in the market

)
)
)
4) The nature of costs of inputs
)
) Vertical integration extent in the same industry
)

The largest player's market share
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Perfect

competition

Monopolistic

competition

Oligopoly

Monopoly
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Four main types of market structure ARE

KASETSART UNIVERSITY

Perfect Competition Monopolistic Competition Oligopoly Monopoly

Sellers

Products

Pricing power

Entry and exit

Example

2026

Many small companies.

Identical or homogeneous

goods (like wheat or milk)

None. Sellers are "price
takers" driven purely by

supply and demand.

Very easy, with zero barriers

e.g. wheat, rice in global

commodity markets

Many competing companies.

Differentiated items that serve
similar purposes but have

unique features.

Mild control due to branding

and product differences.

Easy

Restaurants and cafés

FIIIUT /YN @

Just a few large, dominant

firms.

Similar or differentiated goods;
firms are highly interdependent

on each other's choices.

Significant, but companies must
watch competitors' moves

closely.

Difficult due to high startup

costs

Commercial airlines or

automobile manufacturers

Only one single producer.

Unique goods or services

with no close substitutes

Total control. The firm acts

as a "price maker".

Blocked completely by
massive barriers like

patents or high costs

Local utility providers like

electricity or water



KU Types of Market Structure BARE
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1. Perfect competition — Many firms, freedom of entry, homogeneous product, normal profit.
2. Monopoly — One firm dominates the market, barriers to entry, likely supernormal profit.
3. Oligopoly — An industry dominated by a few firms, e.g. 5 firm concentration ratio of > 50%. Interdependence of
firms
1. Collusive behaviour — firms seek to form an agreement to increase prices.
2. Kinked demand curve model — when prices are stable and firms compete on non-price competition.
4. Monopolistic competition — Freedom of entry and exit, but firms have differentiated products. Likelihood of
normal profits in the long term.
5. Contestable markets — An industry with freedom of entry and exit, low sunk costs. The theory of contestability
suggests the number of firms is not so important, but the threat of competition.
6. Duopoly — where two firms dominate the market. For example, Pepsi and Coca Cola. Android vs Apple. A

duopoly falls between a monopoly and oligopoly.

https://www.economicshelp.org/microessays/markets/

2026 FIIIWT /IYIINTY 16 5
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Features of perfect competition

1.  Many firms.

2. Freedom of entry and exit; this will
require low sunk costs.

3. All firms produce an identical or
homogeneous product.

4. All firms are price takers, therefore the
firm’s demand curve is perfectly
elastic.

5. There is perfect information and

knowledge.

® The industry price is determined by the
interaction of Supply and Demand, leading to a
price of Pe.

® The individual firm will maximise output where
MR = MC at Q1

® In the long run firms will make normal profits.

2026

Perfect competition TARE
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Perfect Competition

Firmin P.C

Industry in P.C.

P1

economicsl U Qe
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The effect of an increase in demand for the
industry.

If there is an increase in demand there will be an
increase in price Therefore the demand curve will
shift to the right (D2) and hence AR will shift
upwards D2 (AR2). This will cause firms to make
supernormal profits.

However, this will attract new firms into the market

causing price to fall back to the equilibrium of P1

2. An increase in firms costs

The AC curve will increase therefore AR< AC
Firms will now start making a loss and therefore
firms will go out of business. This will cause supply

to fall causing prices to increase.

2026

Changes in long run equilibrium

P2

P1

(OARE

KASETSART UNIVERSITY

Perfect Competition (SR)

Firmin P.C

Industry in P.C.

Supernormal
profit

D2 = AR=MR

.....................

D1=AR=MR

Ql Q2 Ql Q2 Q

economics &N

FITIN UTINQYIA 7
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A monopolist will seek to maximise profits by
setting output where MR = MC

This will be at output Qm and Price Pm.
Compared to a competitive market, the monopolist
increases price and reduces output

® Red area = Supernormal Profit (AR-AC) * Q

Blue area = Deadweight welfare loss (combined
loss of producer and consumer surplus) compared

to a competitive market.

2026

Monopoly

T Pm
Pc

FIIIUT /YN @

N
(OARE
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Monopolies can be established through:

® A public franchise

® A government license

MC

A patent or copyright

AC

Supernormal profit

Deadweight welfare loss

D=AR

Qc Q

www.economicshelp.org

am

-

https://www.economicshelp.org/microessays/markets/


https://corporatefinanceinstitute.com/resources/accounting/intangible-assets/

KU Monopolistic Competition (GARE
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A monopolistic competitive industry has the

following features:

] Monopolistic competition short run Monopolistic competition long run
® Many firms.

® Freedom of entry and exit. e £

supernormal
profit

® Firms produce differentiated products.

® Firms have price inelastic demand; they

P1 B

are price makers because the good is P1

highly differentiated

Long run equilibrium
normal profit

® Firms make normal profits in the long
run but could make supernormal profits

in the short term
D=AR

® Firms are allocatively and productively

Q 4 a1 Q
|neff|C|ent www.economicshelp.org

https://www.economicshelp.org/blog/311/markets/monopolistic-competition/

2026 FITIN UTINQYIA 9
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The kinked demand curve makes certain

assumptions

® Firms are profit maximisers.

® If one firm increases the price, other firms
won'’t follow suit. Therefore, for a price
increase, demand is price elastic.

® If one firm cuts price, other firms will follow
suit because they don’t want to lose market
share. Therefore, for a price cut, demand is
price inelastic.

® This is how we get the ‘kinked demand
curve

However, the kinked demand curve has

limitations

® It doesn’t explain how the price was arrived
at in the first place.

® Firms may engage in price competition.

2026

Oligopoly

for price increase

MC

P1

/

(OARE
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demand elastic Kinked Demand Curve Diagram

Change in MC leads
to same price P1

MC 2

demand inelastic
for price decrease
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If firms in oligopoly collude and form a cartel, then Economies of scale for Oligopolies

they will try and fix the price at the level which Efficiency of firms in oligopoly

. . . . ® Larger firms can benefit from economies of scale — lower average costs —
maximises profits for the industry. They will then set

which might outweigh other inefficiencies.
QUOtaS to keep OUtpUt at the prOﬁt maXimiSing level. ® Allocative efficiency? Not clear but firms operating under kinked demand curve
may end up setting price higher than marginal cost. Also, firms able to
successfully collude will set prices higher than MC. If oligopolies are
competitive then prices will be lower and more allocative efficient.
AC ¢ Dynamic efficiency? Firms in an oligopoly have profits they can use for

investment in new products. Also, competitive pressures encourage them to

innovate.

Pm Supernormal profit
£
Pc Deadweight welfare loss
$mall firm has .
hich i s Increasing output
igher average cos leads to lower
¢ average costs.
Pl

D=AR

/ LRAC
—

Q

www economicshelp.org 1

P2 b N

am Qc Q
www.economicshelp.org

Q1 Q2

2026 ]I NWU‘J”]}}JT]J'W;W\
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A contestable market is a market where the threat of potential entry—not just the number of existing firms—keeps prices low and behaviour

competitive. (Freedom of entry and exit + low sunk costs)

P
Features of Contestable Markets
® In a contestable market, there will be low sunk costs. Supernormal profit
: . i -contestabl |
(Costs which can’t be recovered when leaving the R T
market) Pl
®* Due to freedom of entry and exit — existing firms Ina contestable market,
P2 the threat of entry, keeps
always face the threat of new firms entering the . price at P2 (point B)
market. .
® This threat of entry is sufficient to keep prices close A :
to a competitive equilibrium and profits low — . .
otherwise, new firms enter. . .
. * D=AR
® In a contestable market, it is not the number of firms : .
that is important, but the ease by which new firms a1 a2 Q
can enter the market. —— www.economicshelp.org

https://www.economicshelp.org/microessays/contestable-markets/

2026 ]I NWU‘J”]}}JT]J'W;W\ 12
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Characteristics of duopoly Two formal models of Duopoly

. . ¢  Cournot Model
® Strong barriers to entry in the market, e  Bertrand C titi
ertran ompetition

e.g. brand loyalty (Coca-cola and Duopoly with 4,000 units sold

Pepsi). £
® Significant economies of scale which Minimum
efficient scale
suit a small number of firms (e.g. \ LRAC
Airbus and Boeing — airline __—

PL fo T ——
manufacture) :

2,000 Q

Duopoly relation to monopoly
® A duopoly is close to a monopoly (one firm dominating market). One definition of a monopoly is a firm with more than 25% market share.

If an industry has two firms (duopoly), then they will both have significant monopoly power.

Duopoly relation to oligopoly
® A duopoly is a concentrated form of oligopoly (where several firms dominate the market). If two firms have a market share of over 70%,

then the industry will definitely meet the criteria of an oligopoly (five firm_concentration ratio of greater than 50%)

2026 FIIIWT /IYIINTY 16 13


https://www.economicshelp.org/microessays/markets/monopoly/
https://www.economicshelp.org/microessays/markets/oligopoly/
https://www.economicshelp.org/blog/glossary/concentration-ratios/
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Stakeholders Competitive market Oligopoly/Oligopsony

LNHAINT (Upstream)

v

uSLna (Downstream)

q

AWBNA / Q’Lmsgﬂ / Qjﬁmﬁﬂ

RIAW

2026

VL@T%’mmemJa@Tm;ume

gavhe (W = MC)

Fanyenwasaw (P = MC)
Mlsund

m"’aamﬁmg{uq@ (Max Social
Welfare)

FITIN UTINQYIA

annanen (W < VMP),

Surplus @R

Penengaiudnd (P >
MC), Surplus aaay

Vl,@i’%’uﬁﬁvlimmﬁumﬂﬂﬁgmn@

NANMEFLEINIILAIEINT
(Deadweight Loss: DWL)

14
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CR4, CRS8, HHI, 34734
NANT, FIWLLIARA

Lerner index, price—marginal
cost markup, price-cost

margin

Markdown, oligopsony
conduct parameter, residual

supply elasticity

NEIO, conjectural variations,

conduct parameter

5~@1‘1Jﬂ']’]&]ﬂ5wﬁ]ﬂ@l’] LLRSTT

N32ANYAIVAIVWIANINTT

ANNNRINIID INITEITIAN 9N
@quumw,ﬁu

AMNFINITOY aa;ﬁalumiﬂ@
i'm'ﬁ'us‘f‘im”@qﬁu

JLAUNANTINIZHIN perfect
competition, Cournot, collusion

Yon) oligopsony

FITIN UTINQYIA

Nes et al. (2024); Sexton &
Xia (2018); Hovhannisyan et
al. (2019)

Sheldon & Sperling (2003);
Nes et al. (2024); Balagtas
& Byrne (2023)

Rogers & Sexton (1994);
Chezhia et al. (2021)

Sheldon & Sperling (2003);
Chen et al. (2008)
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NANTIIAILAIISWK LAYDIND/AIDIA

NRAIWITAT

NRIANITUVIU

MWIADTAILWIAY

Nﬂﬁﬂ%%%@lﬂii&ttazﬂ'ﬂ&l
~ 1
AN

NALRRY, margin, price

dispersion, pass-through

Entry threshold ratio, market

entry/exit, merger analysis

Bargaining models, contract
analysis, vertical

coordination

Innovation outcomes,
supply-chain resilience

indicators

Nfﬂﬂ‘W‘ﬁ"ll BINILBITV UGB
PN™HINT Edﬂ']ﬂﬂﬂ bR

v

nuslne

u

NE aaaﬁ’wmu@dmmzﬂﬁ
Liﬂ;j@m@@iaﬁﬂvlﬁl,l,azmi
GIRGIEN

M ILLUIRIIRIWLNWIZHING
LNEAINT pj LLﬂigﬂ LRZAN
Uan

NRIZHZENIVDY

concentration NI
LRZANITUN AN ULRY
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Hovhannisyan et al. (2019);
Volpe et al. (2019); Bakucs
et al. (2012)

Bonanno et al. (2022)

Bonanno et al. (2018);
Saitone & Sexton (2017)

Weiss & Wittkopp (2005);
Hadachek et al. (2024)
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Concentration Ratio (CR)

Concentration Ratio (CRk):
k
CRk — Z Si
i=1

lagf SjAasnutiaaiauasuduni i @nld CR4w3e
CRg)
* nmwwinis@anna: win CR, > 60% fadesa

‘;I a o . Q
LINVaNwe Oligopoly TAURY

Herfindahl-Hirschman Index (HHI)

N N

HHI = 2(100 X 5;)? = 10,0002 s?
i=1 i=1

Given S1, S2, etc... — refers to the percentage market

share that various companies hold in the given industry

 guazuuw: 0 < HHI < 10,000

° N (US DOJIFTC):
« HHI < 1,500: msngﬂﬁw"h
* 1,500 < HHI < 2,500: msnwzandathunans
* HHI > 2,500: minszandags

Ei’ﬁﬁmﬂ Al mamy%?



IQJ Herfindahl-Hirschman Index Example
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Firm Market Share Square of Market Share
A 35% 1225
B 20% 400
High C 6% 36
Herfindahl Concentration D 4% 16
F 10% 100
G 13% 169
Moderate ' H 9% 81
R , —“ 2036
Low Concentration
NV https://corporatefinanceinstitute.com/resources/valuation/herfindahl-hirschman-index-hhi/

sssssssssssssssssss 2026 FITTUW AW



KU The creative destruction

framework

The laws of economics suggest that
higher prices drive lower demand.
But in the short term, companies will
be slow to reduce prices as a
means to encourage demand
because they still need to cover

their costs to survive.

2026

Higher

P

[Price]

Lower

The Curiosity Vine
' a

Price

The anatomy , ;
of creative
destruction

Prices rocket up and feather down

Initial
change

ol

- price increase”

Immediate

Shorter
term

C N\
/%E;/' \

DY

1 o
“Supply shock or inflation 1 “People react to higher

prices by substituting”

Short
Time

<l

i
| Price y
i

Longer
term

>

“Fixed costs and
demand moderate”

Long

‘Adapt Fixed costs”

Old Price Rocket
Normal”

Quantity

T
Q
Quantity

Quantity

Shake out Adjust long “New
phase costs Normal”

Ei’)fiﬁm? Al f_li'llmaﬂ@\

(OARE

KASETSART UNIVERSITY
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(Buyer Power & Oligopsony/Monopsony Power)

KASETSART
UNIVERSITY

luaaaduminEas éﬂ%’]ﬂﬂd%“ﬁa (Oligopsony Power) AUNLNMNENAT0ENIEY FUNE
lrsnuudlsgUnBynugUnunaniainsasiudu:

Lﬁiauvlmﬁnvliqaq@ (First-Order Condition: FOC):

W =yg(QQ,Z2)

6.
PxMPl-=W(1+—l>+MCi

- £
lasn S
W @8 sienfineasns k3w angQ . .
c &, = Ao ANnuiantgusaIUMUHANIANEAT
N - S 9lnw : :
Q Aa USinmnaniaTv
. aan“c jectural Elasticity / Conduct P t
@ o o o o { P — A Conjectura astici onduct Parameter
Z @8 ﬂ%waﬂ@uqﬂmu W&ﬁ'*ﬁumvlimaﬂwmuuﬁgﬂswﬁ L: ! dlngq; ) y
* 0 = 0: amaustuauyol (Price Taker Tuwdso: VMP = W)
m;, =P X ) —W X qg; — C;(qg; &
l f(q) i i(a:) * 6 = 1: mwynaavesuysal (Pure Monopsony)
* 0 <0 <1: amagwartasse (Oligopsony)
NV

(JARE

KASETSART UNIVERSITY 2026 E\:l’ﬁﬁmﬂ mmrywa



KU WOENITNNITUDITW (Market Conduct)
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mMIUsztlunganssunisuaetuluaaia @28 Markup was Markdown Power

o o« ™ 19 NUENBU 2569
QYRR ﬁ\jﬂgﬁa (Oligopsony Power) AR ey *  mamhvhIugnIyw 72 v,

*  sagdanhanad 165 U

_VMP-P, :
=—5

MV EILHOLAS 124 U/

minfayadrandatanundmineld 75% lasdsgunaiiouns

I (165 L/NN.) LU TUFIUNUZ I

VMP @aa Qamwawﬁmdamﬁ'w
VMP = 124 X 0.75 = 93 vwnn.

VMP = 165 X 0.75 = 123.75 vwnn.

P, fia masudegninihuiiy

bR LR R MD = Ty =T N 0.2916 (w38 29.16%)

. . Goauaslin: yp = 237272 5175
(Oligopsony) 881NLAKTA 72 72

@1 Markdown ﬁLﬂumnluszﬁuqaazﬁau’jﬂ @1m@ﬁusﬁaqﬂi%ﬁﬂﬂﬁ&ﬁ&”ﬂwmuﬂu Q”sﬁaﬁamw

@1 MD ﬁLﬂumﬂlmm”ugaazﬁau’h Eif

L Ao T S
gadlanuselln Eﬁljﬂuﬂﬂi’]ﬂ

~ 0.7188 (w30 71.88%)

lagmanfinsasnslasy (P, = 72 un) dndwadnandasiuinnasiildads (VMP > 72 1nn)
gaaAssINUNnAnIINTIiIId1lan Fedas uazlusninesmelng uazgd1ddn Addun
fwuadanluma1iuge (Price Leadership / Markdown Power) 1nflainsasnsgidssgnadusi

sssssssssssssssssss 2026 FITIN MUTIWYIA



Pricing Strategies




m General aiming strategies

KASETSART
UNIVERSITY

p

* ignore market share and try to work out the price for profit maximisation

Profit maximisation

In theory, this occurs at a price where MR=MC. In practice, it can be

difficult to work this out precisely.

p

* Aiming to maximise sales whilst making normal profit.

Sales maximisation

* This involves selling at a price equal to average cost.

b 4

Gaining Market

war. A similar concept to sales maximisation.
Share

\ 4

D/\ E https://www.economicshelp.org/blog/1021/business/pricing-strategies/

 involving setting prices as low as they can afford, leading to a price

sssssssssssssssssss 2026 §29300 AUTINIG
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Core Pricing Strategies

Cost-Plus / Economy Pricing: Sets prices by adding a markup to
production costs, targeting price-sensitive buyers with low-cost, no-

frills goods. Learn more via the Economy Pricing Strategy Guide.

Price Skimming: Charges an initially high price for new, innovative
products to capture high-willingness-to-pay customers, then lowers it

over time.

Penetration Pricing: Sets artificially low initial prices to quickly

capture market share before raising prices later.

Price Discrimination: Charges different prices to different consumer
groups based on their willingness to pay (common in digital markets

and airlines).

Bundle Pricing: Groups multiple products or services together for a

single discounted price to increase overall sales volume.

@’Jﬁi’ﬂ/ﬂ Al f_li'JNiy’W@\

Economic Factors

1. Market Structure: Monopolies set prices
where marginal revenue equals marginal
cost, resulting in higher prices than in
competitive markets.

2. Demand Elasticity: Measures how
sensitive consumer demand is to price
changes, guiding whether a firm can raise

or lower prices without losing total revenue.

Price Importance of Elasticity

Pl

WAL NG e\

' MC
(A) PED <1 (A) PED>1 Whole market (A+B)

www.economicshelp.org

https://www.economicshelp.org/blog/1021/business/pricing-strategies/




w Pricing strategies to attract customers

KASETSART
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Premium Price

pricing discrimination

Psychological Premium

pricing decoy pricing

Price skimming

Optional

pricing

%RE https://www.economicshelp.org/blog/1021/business/pricing-strategies/ 26
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Pricing strategies
to help determine

the price When firms set a price

depending on supply and
demand.

Setting price and quantity
so MR=MC

2026

Market-
based

Average

e

pricing

<

CRERILY mmamynﬁ

When a firm sets the price
equal to average cost plus

a certain profit margin

setting a price equal to
marginal cost of
production + x. (where x =
the profit margin a firm
wants to make on each

sale)

\/

%RE

KASETSART UNIVERSITY

27
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Overall Low — Cost

Provider Strategy

Focused Differentiation Broad Differentiation

Strategy Strategy

Focused Low — Cost

Strategy




m NI VITHUATNIT LT D11 IbaAa1AVaI Modern Trade (Buyer Power)
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a ‘
: ° a o * NaadsyIadan1TNgaana (Barriers to Entry) 81%3U SMEs
ANLLINLUT/ANINIRUAN ! v
waznaInIulszlnaday
A
- Y
- dayawnaniuniidevasfuIlaalunsnan Fud LA B wLLLAT

ﬁuﬁwaa;jwﬁmﬁm FaIAN WazduaIwuLUerin Ly

Dual Pricing & Payment . MIAIITHLLIANTIILLIN (Credit Term) W1t SINANIZNUADRAN
Delay ARDITAITWNNANLLADT

sssssssssssssssssss 2026 FITTUW AW
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Relative Scale of Enterprises

in Agriculture and the Food Sector

Few input supply firms

Examples: Syngenta, Dow, Bayer (seeds); Yara, OCI (fertilizer)

H - Many farming households

Examples: Cargill, ADM (grain), JBS-Swift, Tyson, Smithfield (meat)
Few food marketlng/processmg firms
i

Examples: ConAgra, Unilever (foods); DSM, Ajinomoto (ingredients)

H Many consumer households

Fig. 5.1 Scale economies in agrifood systems create opportunities to exercise market power

Masters, W. A. and Finaret, A. B. (2024). Food Economics: Agriculture, Nutrition and Health. Cham: Palgrave Macmillan.

Ei’ﬁﬁmﬂ mm‘amywa



Profit margins Income

Consumption preferences

Influencing factors

Governance

Culture and values

Population

Technology

Labour availability
and expertise

Resource
Land

[ Wild land

N——

Farmland

e -,
Farmland only z Z-
suitable for cropping N

&
(

Farmland suitable
for either pasture or

S arable use ‘
-
Farmland suitable
only for pasture
_

[ Wild fish

»

Food
for people

Intermediate stages and end uses

Conservation

or rewilding

Non-food /

crops

Human

edible crops

Grazing
livestock

Fishmeal and

4
N A
</

Industrial users, e.g.

biofuel, bioplastics, fibres

Feeding
livestock

Food

for people

Fertiliser,

Leather,
Wool, etc.

fish oil

Aquaculture

Food security

Health

Animal welfare
Inequality

Enjoyment of eating Livelihoods

Impacts

Greenhouse
Water

gas emissions
shortages

Loss of natural

ecosystems

Nutrient run-off

Resilience or
vulnerability of
food system

(JARE

KASETSART UNIVERSITY

Source: Breewood, H. &
Garnett, T. (2020). What
is feed-food
competition?
(Foodsource: building
blocks). Food Climate
Research Network,

University of Oxford.
32
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Business

Supply chain concept

Collector/Asse
Producers / Wholesalers

Input providers mblers

Restaurants

Physical flows

< Financial flows
< Information flows >

Agribusiness

— N

2026 GRERILA mm'amyw‘i 33

Retail/

Collector/A

Wholesalers
ssemblers .

Restaurants




< Demand chain

Financial flow

4_____________________

Demand Demand Demand

Logistics Logistics Logistics

RILRIY -
LNHAINT

RIRMERIPRN

M | | |
L _ Suply | suppy | |

h————

Material / finish goods flow

—————————————#

Information flow
| ] | ] | ] | ]

«——————— _________>

Supply chain
g N I hai
< Value chain ><— = L e

vi'mfsziQmﬂ'ﬂ%mzm%msﬁiqﬂmu .




m Supply chain and value chain

KASETSART
UNIVERSIT

Sales and

Procurement Logistics Assembly Production

marketing

® Getting raw materials and

. Customer
subassemblies into Delivery Distribution
support

manufacturing operation

Value
Testing Development Innovation Customer
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m Shocks to the food supply chain under extreme events
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Event Farm supply Consumer demand Processing capacity
Pandemics Negative: Shock to labor and  Positive: Stockpiling Negative: Health-related plant
other farm inputs behavior in short-run shutdowns

Negative: Recession and
mortality in long-run

Natural disasters & Negative: reduced yields and  Positive: Stockpiling No likely impact unless
extreme weather livestock fatality facilities are destroyed or
damaged
Geopolitical conflict Negative: Reduced planting Positive: Stockpiling Negative: Potential destruction
and harvesting Negative: Recession and of facilities. Blocked
mortality in long-run transportation networks
Range of impact —[5%, 15%)°* +[40%, 75%]" —[20%, 40%]°

“See Lusk and Chandra (2021) for pandemic impacts on farm labor and Lesk et al. (2016) for extreme weather impacts on cereal production.
The Russia—Ukraine conflict threatens up to about 15% of the global wheat supply.

®See Figure 1 for authors’ calculation of consumption shock to beef during COVID-19. See Beatty et al. (2019) for analysis on stockpiling before
extreme weather events.

“See Lusk et al. (2021); Martinez et al. (2020) for documentation of plant shutdowns due to the COVID-19 pandemic.

Hadachek, J., Ma, M., & Sexton, R. J. (2024). Market structure and resilience of food supply chains under extreme events. American
N/ Journal of Agricultural Economics, 106(1), 21-44. https://doi.org/10.1111/ajae.12393
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FIGURE 1 Weekly beef slaughter and retail sales relative to average. Source: Retail beef sales are from USDA Economic
Research Service. Slaughter data are originally from USDA Agricultural Marketing Service and USDA National Agricultural
N/ Statistics Service and provided by Livestock Marketing Information Center. Authors’ calculation. The shaded region shows the
D /\ ) E large deviations from the average in the weeks immediately after the first COVID-19 cases in the US in March 2020.
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Vertical vs Horizontal integration

If a vertical integration occurs when a company acquires a company or asset at a different
part of the supply chain, horizontal integration occurs when a company consolidates with the
acquisition of a company or asset at the same points of the supply chain.

Vertical Integration
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m Vertical vs Horizontal Integration
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Vertical Integration

Vertical integration happens when a company takes control of multiple

stages of its supply chain, from raw materials to final retail. Backward
Integration: Moving upstream to control raw materials or suppliers

(e.g., a coffee chain buying coffee bean farms).

® Forward Integration: Moving downstream to control distribution or

sales (e.g., CPF = Makro = Lotus).

¢ Key Benefits: Lower costs by cutting out middlemen, better

quality control, and secure supply chains.

¢ Key Drawbacks: High upfront costs and complex management.
Learn more about supply chain mechanics in this detailed Vertical

Integration Guide.
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Horizontal Integration

Horizontal integration happens when a company merges with or
acquires another company at the same level of the value chain,
usually within the same industryCore Purpose: To reduce
competition, increase market share, and achieve economies of

scale.

¢ Key Benefits: Expanded customer base, increased market

power, and shared resources.

¢ Key Drawbacks: Antitrust regulatory scrutiny and cultural

clashes during mergers.
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Contract Farming is an agreement between
producers and buyers made in advance on
terms and conditions for the production and
marketing of agrifood products. It is gaining
traction in developing countries, driven by
globalization and transformation of agrifood
systems. Increasingly, it is recognized for its
potential to foster responsible agricultural

Investment and sustainability-aligned impact.

https://www.fao.org/in-action/contract-farming/en

sssssssssssssssssss 2026 FITIN UTINQYIA

Contract farming has the potential to

1.
2.

Link smallholder farmers with buyers and markets,
Facilitate producers access to technology, training,
technical support, inputs, finance or other resources,
Help manage market, production and environmental
risks,

Boost productivity, profitability and livelihoods for
smallholders,

Enable agribusinesses including micro, small and
medium enterprises (MSEMS) to secure consistent,
quality supplies,

Support value chain upgrading, commercialization
and competitiveness,

Foster inclusive growth and sustainable

development?
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The ‘rockets and feathers’ effect: Inflation
eases but grocery bills do not
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  W = M C


  W < V M P


  P = M C


  P > M C
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  C  R 4 > 60 %  


  H H I =   ∑  i = 1 N     ( 100 ×  s i ) 2 = 10 , 000   ∑  i = 1 N   s i 2


  0 < HHI ≤ 10 , 000


  HHI < 1 , 500


  1 , 500 ≤ HHI ≤ 2 , 500


  HHI > 2 , 500


  W = g  ( Q , Z )
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   𝜋 i = P × f  (  q i ) − W ×  q i −  C i  (  q i )


  P × M  P i = W  ( 1 +    𝜃 i   𝜀 s ) + M  C i


   𝜀 s =   𝜕  ln ⁡ Q  𝜕  ln ⁡ W


   𝜃 i =   𝜕  ln ⁡ Q  𝜕    ln ⁡ q i  


  𝜃 = 0


  V M P = W


  𝜃 = 1


  0 < 𝜃 < 1


  M D =   V M P −  P w   P w


  V M P


   P w


  M D =   123 . 75 − 72 72 =   51 . 75 72 ≈ 0 . 7188   ( ห ร ื อ   71 . 88 % )


   P w  


  V M P = 165 × 0 . 75 = 123 . 75  บาท/กก.


  V M P = 124 × 0 . 75 = 93  บาท/กก.


  M D =   93 − 72 72 =  21 72 ≈ 0 . 2916   ( ห ร ื อ   29 . 16 % )


  M D =   V M P −  P w   P w
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  𝜃  


  P = M C − 𝜃 ⋅  ( d P / d Q ⋅  q i )

